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Welcome




Thorsten Donn
Head of the Office for Urban Planning and Housing



moderation team: zebralog

Zebralog

Dr. Malte Steinbach Marie-Christin Schulze Merlin Hebecker
moderator co-moderator co-moderator &
technical support
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Agenda

1 Opening
2 Introduction to the international ideas contest

3 Keynote speech Prof. Susanne Durr

4 Open Q & A Session



Goals of the event

e Create awarness for the competition.

e Encourage participation by providing background information.

e« Provide inspiration for brainstorming and presentation of ideas.

e Give the opportunity to ask questions.



Thorsten Donn
Head of the Office for urban Planning and Housing

Fabian Jensen
Head of Communication Stuttgart Rosenstein
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Stuttgart Rosenstein — planned sub-area Europaquartier




Stuttgart Rosenstein — planned sub-area Europaquartier

A3: Space for ldeas






A3: Space for ideas
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A3: Space for ideas
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The task

e« An international ideas contest: open to everyone.

e What does Stuttgart need at this central location?

How does the city want to present itself to the world?
e No rigid guidelines, no bans on thinking.

e Ajury will select the best ideas. Following the decision by the

city council, the ideas are brought together in a utilisation concept.



The objective

The objective is a utilisation concept that ...

.. was developed together with the citizens.

.. combines local knowledge with international expertise.
.. reflects the (future) identity of Stuttgart.
.. iIs supported by the citizens.

.. appeals to all Stuttgart residents.
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Public participation 2023: Needs, wishes, concerns




Stuttgart’s identity today



Stuttgart’s identity today

|dentified topic clusters

Economy/

Construction
Side
6,19 %

Automotive/Industry Metropolis

12,48 %

Green/Nature

Home/
Tradition
6,38 %

7,83 %

Cultural/Culture

8,70 %

4,35 7

Inter-
nationalitat

5,13 %

Concrete
2,80 %

Question wording:
How would you describe the identity
Stuttgart today?

Methodology

Free text input. The percentages
show the number of statements with
at least one of the terms mentioned
in relation to the total number of
answers.

n=7/13

. Open participation



How do residents describe Stuttgart's identity today?
The results briefly summarised. Stuttgart is ...

Automotive city
Stuttgart is globally recognised and significant for its automotive industry.

Hidden champion
Stuttgart has many other strengths, e.g. as a local cultural centre.

"Large construction site"
Stuttgart is associated locally and nationally with building sites
and lots of concrete.

Green state capital
The large forest and other green spaces are perceived as a source of identity.



Stuttgart’s identity in the future



Characteristics and values for the future
Results in relation to the comparison group

Green urban space

Sustainability

Climate adaptation/
Climate justice

Landscape
and Nature

Diversity
Art and
cultural centre

Future-orientated
mobility

Social offerings
Digitalisation/
Innovation

Short ways

Pioneering
architecture

Industry and
economic power

Strong retail sector

Automotive location

Other

L e e e e e 82,98 %

I D Y D D D D D 79,17 %

e e e e 66,83 %

I D D D D D D 68’06 %

e e e e 59,19 %

I Y D D N 53’82 %

e e e e 55,90 %

I E— E— —— — — 5O 17 %

e e e e 53,97 %

I R D D R | 50’28 %

e e e e 52,80 %

I E— E— — — O 44 %

e e e e 52,71 %

I E— — E— — — 5/ 7

S e T 47,39 %

I N N E— {3 06 %

S e T 45,84 %

I S E— E— — 5/ 7 Y

S T 39,94 %

I E— E— — 1,67 %

S 33,17 %

I E— — — 3G 04 %

SR 26,98 %

I E— E— — 3O 44 %

21,95 %

1 ] | 28’06 %

20,31 %

5 ] | 26’11 %

1 8,03%

——— G G7 %

Question:

Which characteristics and values
should characterise the identity of
the city of Stuttgart more strongly in
the future?

Methodology
Multiple selection
n=1034

n=360

. Open participation

" Random selection



Which characteristics and values should characterise the city more strongly in
the future? It is important to the participants:

A city of diversity
Stuttgart’s identity should be more multi-dimensional in the future.

People-centred city
An open, social urban society should be at the centre of urban development.

Green and climate-friendly city

Climate protection and climate adaptation measures should characterise the city
in the future.

City with a spirit of innovation
The power of innovation should be used to create an identity for the future.



What message should be conveyed?



What message do you want the building to convey?
|dentified theme clusters

Consumption
free

Innovation/ Green/Nature

6,99 %
Future/

Modern Climate
o S A

car topics

e 22,29 %

Openness/
Meeting Welcomness Community

place

A 28,88 %

Cultural/

10,44 7

Culture

3,75 %

Local/
Representative/ Stuttgart/

Highlight Swabian

3,55 % 4,26 o/o

for everyone Diversity

3,95 %

Question:
What message do you want the
building to convey?

Methodology

The percentages show the frequen-
cy of the respective terms in relation
to the total number of responses.

L Open participation
n= 987



What message do you want the building to convey?
|dentified theme clusters

Diversity
5,03 %

Climate/

Openness/Welcome
26,11 %

Sustainability
sreen/Nature 12,57 %
15,18 %

CU”UI’GI/ FEcono-

Culture e Question:
513 % Industry What message do you want the

Friendly/ 3,09 % building building convey to you?

Inviting Modern
6,00 %

Innovation/ Methodology

12,86 7o Future Free text input. The percentages
show the number of statements with
12,19 7o at least one of the terms mentioned
in relation to the total number of
answers.

! Open Participation



The following was important to the participants in the consultation:

- We are making our message internationally understandable.

- We welcome everyone with our cosmopolitanism.

- We are a green and climate-friendly city.

- We are a city for everyone and ensure social cohesion.

- We are a modern city that achieves justice for the future through innovation.

- We value our local and regional qualities and emphasise them internationally.



Surroundings:
Offers in the city centre



Staatsgalerie

Foto: Karl Semle

Staatsoper

Foto: Dominik Thewes

StadtPalais - Museum fur Stuttgart

Foto: Thomas Wagner

Altes Schloss

Foto: Max Kovalenko

Kunstmuseum

Foto: Leif Piechowski

TITEN Y

Kultur- und Kongresszentrum Liederhalle

Foto: Florian Selig

Lindenmuseum

Foto: Thomas Niedermiller

Stadtbibliothek

Foto: Max Kovalenko

Wagenhallen

O OO N O O b N D —

Foto: Thomas Wagner

Naturkundemuseum

—
o

Foto: Thomas Wagner




Existing offers in the city center
Evaluation along a Likert scale

Art museums/galleries

Event program

Trade/Shopping/
local supply

Cultural offerings
(concerts, theater, etc.)

Gastronomy

Hotels

Congress and
conference rooms

Scientific museums

Subculture

New mobility
(e.g. sharing, bikes)

Sports facilities,
outdoor and recreational

Social facilities
(e.g. youth centers)

Very good

Not good
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What do you miss in Stuttgart city centre?

|dentified topic clusters

Playgrounds
2,71 %

Water areas,
(consumption free) drinking water
Public spaces 12,42 %
12,87 %

Green spaces

Sport-/ 10,61 %
Skating
5,87 %

Mobility

infrastructure
5,42 7

Free
public
Toilets

1,35 %

Public
spaces

4,29 7%

Housing
1,81 %

Education
1,58 %

Retail

trade
2,03 %

Art +

(Sub-)Culture

9,93 7

Question:
What do you miss in Stuttgart
city centre?

Methodology

The percentages show the frequen-
cy of the respective terms in relation
to the total number of responses.

] Open participation
N= 443



These are the most important findings from the survey. In Stuttgart there is ...
- a very good offer in the areas of art, (high) culture and events.
- a very good offer in the areas of retail and high-quality catering.

- a lack of (green) spaces for recreation, play and sport as well
as non-consumption areas.

- a lack of offerings in the areas of subculture and nightlife.

- A lack of spaces and areas for children and young people and for the community.

- a lack of infrastructure for future mobility, e.g. bicycle boxes,
charging stations, etc.



Concerns and worries



What should not be built on the A3 site
|dentified topic clusters

Office

14,6 %
Concrete/

(Glass) facade
10,74 7

Trade/shopping/

Question:
What should not be built on the
Hotel 18,57 % y,area A3“? What are your concerns?

8,61 %

Shops/Shopping

Methodology

Free text input. The percentages
show the number of statements with
at least one of the terms mentioned
in relation to the total number of
Housing Gastronomy answers.

4,16 % n=865
o
7,35 7%

(expensive)

B Open Participation



What should not be built on the A3 site
|dentified topic clusters

Shopping Mall

Commerce/ Consumption

Offices/ Banks

Congress centre/
Hotel

Parking garage

Representation of the
automotive industry

no/large building/
A lot of sealed surface

Clubs/ Shishabars/
Casinos

Fastfood/ Foodcourt

(Luxury-) Housing

Trade/Business

Gastronomy

Industry (e.g. petrol station)

I e I 05 45 %
I N 12,64 %
I 10,18 %
I 8 70 Y
I 7,39 %

B 3,78 %

B 3,61 %

3,45 %

3,28 %

312 %

B 2,96 %

B 2,96 %

2,13 %



Concerns and worries

- Concerns about too many shopping centres with an international presence.

- Concerns about a less busy office and banking complex or hotel and conference centre.
- Concerns about gastronomy in terms of high-priced arbitrariness and interchangeability.

- Concerns about a lack of social diversity and inclusion, for example through
flats in the “luxury” segment.

- Concerns about sterile “inhuman” architecture with lots of glass and concrete
as well as large car parks.

- Concern that the results of the participation will not be taken into account and that there
will be a lack of dialogue with citizens in the further process.



Look and feel



“Connecting with the ribbon
“Should match the Bonatz building, for movement on Athener

could also be unusual.” Strasse.”

IIO n
. en qround floor.
“No sterile pen 9

standard facade.” “Large volume

(like Centre Pompidou),
large entrance hall.”

“City shelf with containers, with
flexible, adaptable structures

”Open architecture, (no investor construction).”
no clear facade.”
] “Green, bright,
[ “Mixture of park and city.” o place for
S— summer.”
“Bright, not oppressive, open, no concrete.” ‘

“Green facade.”

“Open design,

transparent, “No concrete,

“Special buildin : ” not smooth.
P 9 large city shelf.

" eql d »” Clay, straw,
green rropicail garaen. glass facade,

recycling.”



“Lots of green

. “Greening, "
Modern, but as close to shading, P and water.
people as possible.” resilience, W2 M\ 2

flexibility.”

“Inviting.
It’'s a pleasure to walk by.”

“Wide, bright, good odour,
green, glass, environmentally
friendly.”

“A place of welcome and well-being.”

“Open spaces, well-being,

200 [ “Authentic, low-threshold, green oasis, mosaic areaq,
accessible, scenic.” squares, diverse design,

Ly~ multiculturalism.”
“Lively, open, green,

consumption-free,

meeting place. “Not too elitist, not

off-putting. Accessible.”

“Child-friendly.”




What is important to the people of Stuttgart?

- Identity-creating and identity-giving design, where quality (of life)
takes precedence over prestige.

- Green design with tangible water elements.
- Inviting, open and bright design with translucent materials and open fagades.

- Outstanding architecture thanks to forward-looking design
and the use of sustainable materials.



e‘ ©
|

concerns

hes,

WIS

: Ne

2023

S

o

R
S

Fir alle
Fir morgen,

&

STUTTGART |







o

Jr #..4..&. e
.

11.-:..:1

concerns

Public participation 2023

Needs, wishes,

1

W

7 -

7 e : A
t-...q..lm.....v w . 5
== Ju : .

/ |

el




Public participation 2023: Needs, wishes, concerns

Outreach participation/
mobile exhibition

2023
+ Online participation

Local needs from the

community
(Results document)

090
ava

090 000
ava ava

Network of
commited citizens
~1.400 persons

Y
/O\
International
ideas contest



Culture

And.Ypsilon

(member of the band ,Die

Fantastischen Vier®),

musician and producer

Gitte Zschoch
Secretary General of the Institute
for Foreign Relations (ifa)

Economics

Science

Frank Augustin

Founder of philosopical economics

magazine ,agora42”

Prof. Dr. Patrick Planing
Professor of Business Psychology
and Business Transformation at HfT
Stuttgart

Anja Bierwirth
Head of Urban Change Research
Unit at Wuppertal Insitute

Dr. Steffen Braun
Deputy Director at Fraunhofer

Insitute for Industrial Engineering
IAO

Tourism

Bettina Grafin Bernadotte
Managing Director of

Mainau GmbH

Armin Dellnitz

Managing Director of Stuttgart-
Marketing GmbH and Regio Stuttgart
Marketing- und Tourismus GmbH



(Urban) Sociology

/-y
Dr. Anke Schroder Prof. Dr. Wolfgang Sonne
Architectural sociologist who heads Professor of History and Theory of
criminological research at German Architecture at Technical University
Prevention Congress of Dortmund

(Building) Ecology

Architecture/Urban Planning

Prof. Dr. Leonie Fischer Dieter Grau
Professor of Landscape Planning Landscape architect and Partner
and Ecology at Stuttgart University of the international design studio

Henning Larsen

Cem Arat
Managing Partner
of asp Architekten GmbH

Prof. Susanne Durr
Professor of Urban Design and
Building Theory at Karlsruhe
University of Applied Science



The jury

Experts from the
cultural sector, tourism sector, from the
field of science, of economics, of (urban)
sociology, of architecture and planning
as well as of (building) ecology

Four citizens
(Open application for
residents of Stuttgart with
random selection)

Representatives of the political
groups of the municipal council
(according to jury proportion)

Two representatives from the
Youth Council

Dr. Fabian Mayer
First Mayor, Department of
General Administration, Culture
and Law

Peter Patzold
Mayor of Urban Planning
and Housing




Prize money

30,000 <

total prize money*

| ‘ |

24,000 <€ 6,000 <

for up to eight prizes for further

recognitions

*All prize money figures in gross.



Schedule

15 May
Kick-off

Submission phase

6 November
Jury

15 July
Submission deadline

8 November
Announcement of
the resuls

Pre-selection
by the jury

19 November
Award ceremony

Committee procedure and
draft resolution for the
municipal council



Schedule

15 May
Kick-off

Submission phase

6 November
Jury

15 July
Submission deadline

8 November
Announcement of
the resuls

Transfer to urban utilisation
concept (workshop procedure)

Pre-selection
by the jury

19 November
Award ceremony

Draft resolution
Utilisation concept

Committee procedure and
draft resolution for the
municipal council

Feasibility study
and realisation contest






Dr. Malte Steinbach
Moderator of Zebralog



Introduction to the contest

—> What?

We're looking for specific ideas for ways to use
the Space for Ideas directly adjacent to Stutt-
gart’s future central station. The best ideas
are honoured with prize money.

|deas can be submitted from 15
May to the 15 July 2024.



Introduction to the contest

—> Who?

Individuals and groups of all ages can
submit ideas.

—> How?

All ideas must be submitted on our
online platform.

Further Information:

https://rosenstein-stuttgart.de/en/beteiligung/
ideas-contest



https://rosenstein-stuttgart.de/en/beteiligung/ideas-contest
https://rosenstein-stuttgart.de/en/beteiligung/ideas-contest

Different ways of participation

The game of ideas Website ldeas workshops

N sTuMtaart | & Submif Idea Contact #1 =

o: Dominique Brewing

The task: rosenstein-stuttgart.de/en/beteili-
gung/ideas-contest-participation

Submission platform: ideen-rosenstein.de/en/



http://rosenstein-stuttgart.de/en/beteiligung/ideas-contest-participation
http://rosenstein-stuttgart.de/en/beteiligung/ideas-contest-participation
http://ideen-rosenstein.de/en/

Different ways of participation >> Website/ Submission platform

Submit Idea Contact $) =

Submission platform:
https://ideen-rosenstein.de/en/

Space for Ideas

Welcome to the submission platform for the ideas contest.

Here you can submit your idea and find all the relevant information for submission.

v | Terms and conditions of participation:
- https://ideen-rosenstein.de/en/Bedingungen



https://ideen-rosenstein.de/en/
https://ideen-rosenstein.de/en/Bedingungen

The game of ideas
e It can help you when brainstorming and submitting
your idea.

e |t offers materials and equipment you can use to

illustrate your ideas.

e You can download or order the game and materials

Download now: https://rosenstein-stuttgart.de/media/downloads/GameOfldeas.zip

Order now: https://rosenstein-stuttgart.de/en/beteiligung/order-game-of-ideas



https://rosenstein-stuttgart.de/media/downloads/GameOfIdeas.zip
https://rosenstein-stuttgart.de/en/beteiligung/order-game-of-ideas

Different ways of participation >> The game of ideas >> marerials and equipment

- Bird's ayo view _/,/ - . R OSE s\\
N S = : nad ( ' B EEmeN R OSE 2
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N \ e T ) g 22 .. E -l s vt 4 =890 0 g FAIRFY ' T~ - (3] i ;.l
]_ / O SATHA My idea ello L00; ,,
D) \ ' Yl : 5 < T )
/ /o “ AN Title of the idea
( : :
./‘ N : 7 The idea in a few sentences:
ki : . G T Playing with this game of ideas helps you develop
\ B < i ' 9 your own concepts. You can either use the game on
* your own or get together in a group and make your
thoughts about it.
The game will guide you through to submitting the
idea on the digital submission platform. During the
competition period you can continue working, de-
veloping and changing the idea on the platform.
- | T
SLIO!Q perspective Cb | CK—/ l(_) R o S E
’ ' kil |
l‘f-\_\ { For tomarnmow.
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o~ 1Y \/) | . s @ game and read all instructions on this deck of cards
' pL S \ s s, aloud.

N () AL (X XD ( A A o )

I\l,) ./"\: l(_..,\
/“\J ((/,\ ~ Forget the other contents of the envelope for now.
AT ( ) OJ/ You will need something to write — a pen or pencil.

Ml ~1

Ol |
LG
N
%— ’i The idea summarized in a single sentence:
(\E_/ |R\M__E__x Continue on the reverse side.
NT0O0 | / I
. 99100 20]1% 1% 00 IS 8
b‘ - - /: - / 1
7 < 7// ) ﬁ i '\
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Drawing-Templates Writing Sheet Game Cards



What will happen to the submitted ideas?

Submission

deadline:
15 July 2024

Awards
ceremony:

19 November
2024

Jury shortlist:
summer 2024

Press
conference:

8 November
2024

City Council
resolution:
2025
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Keynote



Prof. Susanne Durr

Professor of Urban Design and Building Theory

Faculty of Architecture and Civil Engineering, Hochschule
Karlsruhe - University of Applied Sciences (HKA)



Keynote Prof. Susanne Durr

e You can download the keynote slides here:

Download now: https://rosenstein-stuttgart.de/media/downloads/240521 Keynote Raum-fuer-lde-

en_SDuerr_Onlineversion_web.pdf


https://rosenstein-stuttgart.de/media/downloads/240521_Keynote_Raum-fuer-Ideen_SDuerr_Onlineversion_web.pdf
https://rosenstein-stuttgart.de/media/downloads/240521_Keynote_Raum-fuer-Ideen_SDuerr_Onlineversion_web.pdf
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Q&A

Ask us anything



Q & A: Ask us anything about the contest

~ 60 Mminutes

1 Questions in the chat
2 Co-moderators will collect and cluster the questions

3 Panel will answer 1-3 connected question(s),
then the next 1-3 question(s)



For ever yone.
For tomorrow.

S E

Thank you.
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